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(A Study of Selected Category of Hotels in Rajasthan)

JIh gIcal & ITgehl & drg S5 AT X Arerer #ifsar
A

T T (TSTEAT & Yfelal A &l Teh HETTSA)

Thesis
Submitted for the Award of the Ph.D. Degree of
by

PACIFIC ACADEMY OF HIGHER EDUCATION AND
RESEARCH UNIVERSITY

ISHAANVI SHEKHAWAT
Under the Supervision of
Dr. DIPIN MATHUR

Professor

Faculty of Management

PAHER University, Udaipur

Iy

4

PRACIFIC

UNIVERSITY

ae
FACULTY OF MANAGEMENT

PACIFIC ACADEMY OF HIGHER EDUCATION & RESEARCH
2024

UNIVERSITY, UDAIPUR (RAJASTHAN)



