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A Map Illustrating the Trends in Patents Granted in India Between
2019 and 2022

A Pie Chart Illustrating the Diversity of Innovation with Respect to
Engineering Sectors for Patents Granted in India between 2019 and
2022

The bar graph indicates that the majority of startup owners who
responded to the survey started their companies in 2010 or later.
Out of the 80 companies surveyed, only three referred to
themselves as startups before 2010

Startup Funding Sources Distribution Among Survey Respondents

The bar graph and curve fitting indicate the amount of funds raised
by startups. The majority of startups fall below 10 lakhs, while a
few have reached up to 4000 billion

The bar graph illustrates the utilization of the budget

The bar graph explores the number of patents filed by startups. It
was found that almost 67% of companies are not filing patents;
conversely, there are a few that have filed up to 8 patents as well

A bar graph illustrates companies that are eligible and have applied
for stock market listing. It was observed that over 80% of startups
do not meet the criteria for being listed on the stock market, and
they also refrain from applying, preferring to retain full control of
their companies

Bar graph Indicating success ratio as per the owner’s opinion.
Rating is between 1 to 5 and distribution is Gaussian. Few think
they are successful and few thinks they are un-successful most of
them rate themselves between 2 to 4

The word cloud is created from the responses of startup owners

answering domain-related questions
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