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1.

Athma andYarragorla (2015) 1 investigated the major differences between
CPSE Guidelines and Sec. 135 of Company Act 2013 along with the
impact of CSR as per Sec.135 of new Company Act 2013 on Maharatna
Companies for the period from 2011-14. They concluded that CSR liability
of Maharatna companies is more or less equal as per both CPSE Guideline
and Sec. 135 of company act 2013 and CSR provision of Sec.135 is more
flexible than CPSE Guideline regarding CSR.

Yadav and Gupta (2015) 2 aimed at see the influence of CSR activities
on financial performance of 5 private companies in India such as Tata
Steel, RIL, Mahindra &MaMahindra, Infosys and Larsen & Toubro for the
year 2010-14. They have taken return on net worth, profit before tax and EPS
as the financial performance indicators. CSR has an insignificant relationship
with return on net worth but it was a positive relationship with EPS of these
companies by using regression analysis and ANOVA.

Bhunia and Das (2015) 3 studied CSR activities of seven Maharatna
companies to examine to what extent CSR influences the financial
performance of these Maharatna companies in India for the period of 2004-
13. They adopted correlation, simple regression and multiple regressions to
test the causality of CSR on firm’s profitability. The researcher observed
that only Gas Authority of India Limited had a positive impact of CSR on
profitability but the rest of the companies had a negative impact on its
profitability.

Das and Bhunia (2015) 4 observed the impact of Corporate Social
Responsibility on financial performance indicators of sixteen Nabaratna
companies in India for the period of 2010-14. The correlation result
showed that all the financial performance indicators, viz. liquidity, financial
leverage, fund size, firm’s size, net profit margin and ROS had a
insignificant positive relationships with CSR but only ROA was negatively
related to Corporate Social Responsibility. The multiple regression result
revealed that CSR affected the fund size and firms’ size but profitability

indicators of these companies were not influenced by CSR and concluded
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that CSR did not have any effect on financial performance indicators
except fund size and firm’s size.

5. Vijay and Divya (2014) 5 studied the various Corporate Social
Responsibility activities done by Indian commercial banks and wanted to
know customer satisfaction as a part of CSR and also examined the influence
of Corporate Social Responsibility on Indian commercial banks in pre and
post-period  of banking activity in respect of Corporate Social
Responsibility implementation for the period of 2000-01 to 2012-13. They
adopted descriptive statistics analysis, trend coefficient and chow test to
conduct the study. They concluded that commercial banks were providing
a good level of customer satisfaction as the Corporate Social
Responsibility was a concerned and the performance level of these banks
increases as due to implementation of Corporate Social Responsibility.
They suggested disclosing the amount of Corporate Social Responsibility
expenditure in their annual reports.

6. Laura (2014) 6 studied the CSR practices of two Maharatna companies, viz.
Steel Authority of India Limited (SAIL) and National Thermal Power
Corporation (NTPC) and one Miniratna company, viz. Airport Authority of
India (AAI) on socio economic development of rural people and
concluded that those CSR activities done for rural development had a
positive impact on overall development of society and business.

7. Sankar (2014) 7 observed that the various research papers relating to the
relationship between Corporate Social Responsibility initiatives of various
organisations and their financial performance. The finding showed a mixed
relationship  between Corporate  Social Responsibility and financial
performance. On the basis of prior study, the author concluded that
Corporate Social Responsibility had a positive relationship with financial
performance of firms. Kumar and Reddy (2014) 8 studied the practices of
CSR in SAIL, they concluded that SAIL did not have the CSR policy to
carry out CSR activities properly and the unspent amount of CSR budget was
reallocated to different plants and units of SAIL rather than to carry on this

remaining amount of CSR budget to next year.
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8. Gupta and Arora (2014) 9 executed by Public Sector Enterprises in
India with considering 5 Maharatna companies and 2 Navaratna
companies for the study and concluded that more or less all Maharatna
and Navaratna companies do same type of CSR practices and they are
doing a very good job regarding CSR. They recommended that collective
effort of Government and private players surly achieve the desire level
of CSR activities in companies for the better improvement of society.

0. OmwenoNyameyio Enock & Kundan Basavaraji, (2013) 10 CSR has been
assuming greater importance in the corporate world in 21th century. Indian
Government has drafted guidelines for CSR practices, which of late
proposed companies to contribute a percentage share towards that cause
(CSR). This study compares the CSR activities of Tata Company and
ITC Company on different areas i.e. environmental friendliness, social
accountability, employee’s safety, human rights promotion and healthcare
etc. The study also focuses on the reporting methods used by these
companies. From this study, it is observed that all the two big private
companies of the country are directly engaged in social responsibility in
various areas, from innovation in agriculture & education to saving the
environment. It is concluded that environment, education, community
involvement and health care activities practiced as CSR by both companies.

10.  Moharna (2013) 11 examined the CSR activities of public sector banks
namely Allahabad bank, Andhra bank, Bank of Baroda, State Bank of India
and UCO Bank. The study revealed the most of the banks are doing CSR
activities in the area of rural development, education, community welfare,
women and children. The author concluded that these banks were not doing
CSR practices in a satisfactory manner.

1. were doing CSR activities, but not disclosing the amount spending on CSR
activities in their website. They suggested that RBI should distinguish
between banks in respect of Corporate Social Responsibility practices and
fix a certain percentage to be spend by bank and also set up a committee to
monitor on banks activities toward CSR.

12. Govindrajan and Amilan (2013) examined the impact of CSR initiatives on

financial performance as well as market performance of oil and gas industry in
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India from the year 2007 to 2010.They have taken a sample of 12 companies
from oil and gas industry by using one way ANOVA, Chi-square, Karl
Pearson’s correlation, regression and descriptive statistics to conduct their
research. The researcher concluded that CSR had a positive effect on
financial performance as well as market performance of oil and gas industry in
India. Govindrajan and Amilan (2013)

13. Examined the impact of CSR initiatives on financial performance as well as
market performance of oil and gas industry in India from the year 2007 to
2010.They have taken a sample of 12 companies from oil and gas industry by
using one way ANOVA, Chi-square, Karl Pearson’s correlation, regression
and descriptive statistics to conduct their research. The researcher
concluded that CSR had a positive effect on financial performance as well
as market performance of oil and gas industry in India.

14. Krishnan (2012) 14 examined the inter-relationship between CSR and
financial and non financial performance of 500 BSE (Bombay Stock
Exchange) listed companies for the year 2008-11 by using statistical tools
like frequencies and percentile, Pearson coefficient correlation, one sample
t-test, Cronbach’s Alpha in the research. They concluded that CSR had a
positive influence on financial and non financial performance of 500
BSE(Bombay Stock Exchange) listed companies.

15. Bhunia (2012) 15 investigated the relationship between CSR and firm’s
financial performance of the firms listed in Sensex of Bombay stock
exchange for the period from 2008 to 2011 by using descriptive statistics
and regression statistics of Hausman test model. The researcher found a
positive relationship between CSR and financial performance.The author
pointed out that the positive effect of CSR on firm’s financial performance
has been reduced by the financial crisis in 2008.

16. Bhupender & Vikas Kumar Joshiya (2012) 16 studied Corporate Social
Responsibility status, challenges of CSR, and policies for CSR in India. The
concept of CSR is now expanded which include both economic and social
interests. Companies have become more transparent in accounting and
display public reporting due to pressures from various stakeholders and found

many positive outcomes can arise when businesses adopt a policy of social
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17.

18.

19.

20.

21.

responsibility. Saxena & Kohli (2012) 17 examined the relationship
between CSR rating and Corporate Sustainability in the Indian banking
Sector from the annual reports from 2006 to 2011 by using secondary data.
Researcher analysed with the help of statistical tools like correlation and
regression analysis to find the outcome. The data analysis proved that there is
no significant link between CSR and financial performance defined in
terms of profit after tax (PAT) and earnings per share (EPS). So this study
helped to sensitize the managers of banking industry to penetrate into
deeper levels to understand before initiating and investing in the CSR
initiatives.

Das and Halder (2011) 18 studied the CSR activities of Oil and Natural Gas
Corporation limited (ONGC) and its effect on socio-economic development
of rural population in Assam. They have seen that ONGC has a great value
and trust among the rural people where all the ONGC projects have been
carried out. ONGC has done its social activities in every sphere like
infrastructure of buildings, creating employment through training and
education, market accessibility needs, improving health, empowering the
weaker section of the people.

Basu K, Palazzo G (2008) 19 investigated CSR platforms in India and
established that the CSR platforms are typically used with stakeholder
attitudes to both the form and content of those platforms and also presented
the fact that the selected Indian corporations pursued a primarily generous
platform with a focus on community development projects, as

predicted by previous studies. It also indicated, however, that Indian
consumers may not value philanthropic CSR as highly as other CSR
initiatives.

Athma and Yarragorla (2015) CSR Guidelines: CPSE Vs. Companies Act
2013 (A Case Study of Maharatna Companies). Available
atwww.icaindia.info/ .../Athma - CSR_ Guidelines - CPSE_ Vs Companies.
Retrieved on 20.06.2017.

Yadav and Gupta (2015) A Study on Linkage between Corporate Social
Responsibility and Return on NetWorth (RONW) of Selected Companies:

FACULTY OF COMMERCE Page 182



REFERENCES

22.

23.

24.

25.

26.

27.

28.

29.

30.

31.

An Empirical Analysis. IOSR Journal of Business and Management. 17(1),
13-17.

Bhunia and Das (2015) The Impact of Corporate Social Responsibility on
Firm’s Profitability-a Case study on Maharatna Companies in India.
American Research Journal of Humanities and social Sciences. 1(3), 8-21.
Das and Bhunia (2015) How does Corporate Social Responsibility Affect
Financial Performance Indicators? Scholar Journal of Economics, Business
and Management. 2(7B), 755-760.

Vijay and Divya (2014) Impact of Corporate Social Responsibility
Initiatives of Indian Banking Sector. International Journal of Business
and Management. 7(12), 29-38.

Laura (2014) Corporate Social Responsibility- A Case Study of Selected
PSU’s Role in Rural Development. International Journal of Management
and Social Science (IJMSSR). 3(2), 53-57.

Sankar (2014) Impact of Corporate SocialResponsibility Initiatives on
Financial Performance of Firms. International Journal of Business and
Management. 7(12), 39- 45.

Kumar and Reddy (2014) Corporate Social Responsibility Practices in
Steel Authority of India Limited- A Study. IOSR Journal of Humanities
and Social Science, 41-46.

Gupta and Arora (2014) Study of Corporate Social Responsibility in the
Central Public Sector Enterprises of India .Available at
http://www.academia.edu/6138096/Corporate _Social Responsibility in Publi
c_Sector_Enterprises in_In

26. OmwenoNyameyioEnock & Dr. Kundan Basavaraji, (2013) “Corporate
Social Responsibility of Tata company and ITC company: A comparative
study”, International Journal of Business and Management Tomorrow
(JBMT),Vol.3, No.3, March, pp. 1-12.

Moharna (2013) Corporate Social Responsibility: A study of Selected
Public Sector Banks in India. ISOR Journal of Business and Management.
15(4), 01-09.

Singh et al (2013) CSR practices& CSR reporting in Indian Banking Sector.

International Journal of Scientific and Research Publications. 3(12), 1-8.

FACULTY OF COMMERCE Page 183



REFERENCES

32.

33.

34.

35.

36.

37.

38.

39.

40.
41.
42.
43.

44,

Govindrajan and Amilan (2013) A Study on Linkage between Corporate
Social Responsibility initiatives with Financial Performance: Analysis
from Oil and Gas Products Industry in India. Pacific Business Review
International. 6(5), 81-93.

Krishnan (2012) Impact of Corporate Social Responsibility on Financial
Performance of Selected BSE listed Companies. Doctoral Theses.
Padmashree DR. D.Y. Patil University.

Bhunia (2012) Association between corporate social responsibility and
firm financial performance: empirical evidence from Bombay stock
exchange. Economic Bulletin, 32 (2), A20.

Bhupender & Vikas Kumar Joshiya (2012) Issues and Challenges of Corporate
social responsibility in India”, IJIBF, Vol.2, No. 2, July-Dec.2012, pp. 169-
182.

Saxena & Kohli (2012) “Impact of CSR on Corporate sustainability (CS):
A study of the Indian Banking Industry” The IUP Journal of Corporate
Governance, Vol. X1, No. 4, 2012, Page : 39-54

Das and Halder (2011) Corporate Social Responsibility Initiatives of Oils
PSUs in Assam: A Case Study of ONGC. Management Convergence, 2(2),
75-85.

Basu K, Palazzo G (2008) Corporate social responsibility: a process
model of sense making, The Academy of Management Review 2008;
33(1):122-136.

Corporate Social Responsibility under Companies Act, 2013, Foreign
Contribution (Regulation) Act, 2010 — FCRA Mca.gov.in (FAQ On CSR Cell)
Section 37(1) of the Income Tax Act

Foreign Contribution (Regulation) Act, 2010 -FCRA

Mca.gov.in (FAQ On CSR Cell)

Section 37(1) of the Income Tax Act

Alavi H, Habek P, Cierna H (2016) Corporate social responsibility and self-
regulation. MM Sci J 10:1121-1126

Aras G, Crowther D (2008) Governance and sustainability. An investigation
into the relationship between corporate governance and corporate

sustainability. Manag Decis 46(3):433—448

FACULTY OF COMMERCE Page 184



REFERENCES

45.

46.

47.

48.

49.

50.

51.

52.

53.

54.

55.

56.

Aras G, Crowther D (2009) Corporate sustainability reporting: a study in
disingenuity? J Bus Ethics 87(1):279-288

Beckers A (2019) Towards a regulatory private law approach for CSR self-
regulation? The effect of private law on corporate CSR strategies. Eur Rev
Priv Law 27(2):221-243

Buhmann K (2006) Corporate social responsibility: what role for law? Some
aspects of law and CSR. Corp Gov 6(2):188-202

Castilla A, Capella A (2019) Rethinking sustainability. Estudio Comparativo
de los Estados de Informacion No Financiera (EINF) del IBEX
35. www.ey.com. 1 Nov 2019

Vethirajan.C, Ramu.C (2019),“Consumers’ Knowledge On Corporate Social
Responsibility of Select FMCG Companies in Chennai District”, Journal of
International Business and Economics, Volume XII ,no.XI,pp.-82-102.
Vethirajan.C, Ramu.C (2019), “Customers Perception Of CSR Impact on
FMCG Companies — An Analysis”, IMPACT: International Journal of
Research in Business Management, Vol. 7, no.3, pp.39-48.

Ashish Baghla, (2018), “Corporate Social Responsibility Practices in India: A
Study of Few Companies”: Journal of Advances and Scholarly Researches in
Allied Education, Vol.15, no.10, pp.22-26(5).

Ratl Leon and Angel A. Juan (2014), “Promoting Corporate Social
Responsibility in Logistics throughout Horizontal Cooperation” Managing
Global Transitions, Vol.12 (1), pp. 79-93.

Kumar, Sachin (2015),“Linking Green Marketing with Corporate Social
Responsibility: A Critical Analysis of Home Appliances”, Asian Journal of
Multidisciplinary Studies, Volume 3, Issue 1,pp.82-86.

Anupam Singh and Dr.Priyanka Verma, (2014) “CSR@ 2%: A New Model of
Corporate Social Responsibility in India”, International Journal of Academic
Research in Business and Social, Vol.4,n0.10,pp.455-465.

Deepika Dhingra and Rama Mittal,(2014)” CSR Practices in Indian Banking
Sector”, Global Journal of Finance and Management.Vo0l.6.n0.9, pp.853-862.
Praveen Kumar (2014) in his article on “Corporate Social Responsibility in

India”, Asian Journal of Multidisciplinary Studies, vol.2,n0.8,pp.223-229.

FACULTY OF COMMERCE Page 185


http://www.ey.com/

REFERENCES

57.

58.

59.

60.

61.

62.

63.

64.

65.

66.

67.

Prakash Jagdeesh and Naresh Suparna (2014), “Public Relations and
Corporate Identities: Corporate Social Responsibility- Genuine Concern or
Mere Image Building?”, Artha J Soc Sci, Vol.13, no.3,pp.55-70.

Chinnadurai .P (2014), “Corporate Social Responsibility in India”, Asia
Pacific Journal of Marketing & Management Review, Vol.3 (11), pp-14-20.
Benjamin James Inyang (2013) entitled that the “Defining the Role
Engagement of Small and Medium-Sized Enterprises (SMEs) in Corporate
Social Responsibility (CSR)”, International Business
Research,Vol.6.n0.5.pp.123-132.

Gao, Jingyu (2013) discussed that the “corporate social responsibility and the
balanced scorecard™,

Ghosh, Debjani; Gurunathan, L. (2013), “An Empirical Study on Corporate
Social Responsibility, Intention to Quit and Job Embeddedness”,3rd Biennial
Conference of the Indian Academy of the Management,pp.223.

Chopra, A., &Marriya, S. (2013, March). Corporate Social Responsibility and
Education in India. Issues and Ideas in Education (IIE, 1)

Wesley, A, Brueckner, M., Pforr, C. & MacCallum, D. (2013), “Corporate
Social Responsibility: A Governable Space” In Okpara, J.O. & Idowu, S.O.
(eds.) Corporate Social Responsibility. Challenges, Opportunities’ and
Strategies for 21st Century Leaders. (pp. 35-50). Heidelberg: Springer.
Overbeek, G., Harms, B., & Burg, S. V. (2013). Biodiversity and corporate
social responsibility Agenda. Journal of Sustainable Development, 6(9).Peter
F. Drucker, Management: Tasks, Responsibilities and Practices, p.73.

Rosnan, H., Saihani, S. B., & Yusof, N. M. (11 December 2013). Opinion
towards Corporate Social Responsibility among Budding Business Leaders.
Procedia - Social and Behavioral Sciences, 107, 52-58.

Akinyomi, O. J. (2013). Survey of corporate social responsibility practices in
the Nigerian manufacturing sector. International journal of research studies in
management,2(1).

BetsabehAghashahi, Siti Zaleha Abd Rasid, Majid Sarli, Abdollah Ah Mand
(2013), “Corporate Social Responsibility Reporting of Food Industry Major
Players “, interdisciplinary journal of contemporary research in business, VOL

5,NO 2,pp.751-761.

FACULTY OF COMMERCE Page 186



REFERENCES

68.

69.

70.

71.

72.

73.

74.

75.

76.

Shah, K. K. (2012). Corporate Social Responsibility in Nepal. Academic
VoicesMultidisciplinary journal,2(1), 33-37.

Vergari, Sergio, and Poddi, Laura, Does Corporate Social Responsibility Pay?
(February 9, 2012). FEEM (Fondazione Eni Enrico Mattei), Review of
Environment, Energy and Economics (Re3), February 2012. Available at
SSRN: https://ssrn.com/abstract=2030219

Dumitru, S. C. (n.d.). corporate social responsibility versus tax avoidance
practices. The Journal of the Faculty of Economics, 1(1), 1081- 1086.
Vallaster, C., Lindgreen, A., & Maon, F. (2012). Strategically Leveraging
Corporate  Social  Responsibility: A CORPORATE BRANDING
PERSPECTIVE.

Ionescu, M. L. (2012). Corporate Social Responsibility: Optional Or
Regulatory. Retrieved 07 10, 2013, from Challenges of the Knowledge
Society, Legal sciences:
http://cks.univnt.ro/uploads/cks 2012 articles/index.php?dir=01 legal scienc
es% 2 F&download=cks 2012 legal sciences art 060.pdf

Font, X and Walmsley, A and Cogotti, S and McCombes, L. and Héusler, N
(2012) Corporate social responsibility: The disclosure-performance gap.
Tourism Management, 33 (6). 1544 - 1553. ISSN 0261-5177 DOIL:
https://doi.org/10.1016/j.tourman.2012.02.012

Shiv, T., & Gerald, P. (2010). Evolving Green Procurement and Sustainable
Supply Chain Practices in the Organizations: A Framework to Align
Functional Strategy Implementation to Organization™s Corporate Social
Responsibility (CSR) Objectives. In Management Convergence (1st ed., Vol.
1, pp. 24-32). Mizoram University.

Pradhan, S., & Ranjan, A. (2010). School of Doctoral Studies (European
Union) Journal. Corporate Social Responsibility in Rural Development Sector:
Evidences from India, 139-147.

73. Jong-Keun Kim (2011),“Effects of Corporate Social Responsibility on
BtoB Relational Performance”, International Journal of Business and

Management, Vol. 6, No. 2,pp.24-34

FACULTY OF COMMERCE Page 187



REFERENCES

77.

78.

79.

80.

81.

82.

&3.

84.

85.

S. K. Chaudhury, S. K. Das and P. K. Sahoo(2011), “Practices of corporate
social responsibility (CSR) in the banking sector in India: an assessment,”
research journal of economics, business, volume 4, pp.76.

Wickramasinghe, DWA (2006), 'Corporate social responsibility: Does it
matter?', paper presented to ICBM, Sri Lanka.

Neha, G. (2013). Corporate Social Responsibility In Textile Industry.
Sarbapriya Ray, Ishita Aditya Ray(2012), A Close Look into Corporate Social
Responsibility in India, Advances in Asian Social Science (AASS), Vol. 2,
No. 3,pp.479-488.

Bolajoko N. Dixon-Ogbechi; et.al.(2011), An Investigation of Marketers’
Attitudes Towards Corporate Restructuring and CSR in Sub Saharan Africa: A
Case of the Nigerian Service Industry in Lagos Metropolis.

Lorraine, S. (2007). Corporate Social Responsibility in Ireland: barriers and
opportunities experienced by SMEs when undertaking CSR. Corporate
Governance, 7 (4).

Suparn Sharma, et.al. (2009), “Corporate Social Responsibility: The Key Role
of Human Resources Management”, Business Intelligence Journal, Vol.2
No.1,pp.205-213.

Delphine Rabet( 2009),“Human Rights and Globalization: The Myth of
Corporate Social Responsibility? Journal of Alternative Perspectives in the
Social Sciences,Vol 1, No 2, pp.463-475.

Chaisurivirat, Duangkaew, "The effect of corporate social responsibility:
Exploring the relationship among CSR, attitude toward the brand, purchase
intention, and persuasion knowledge" (2009). Graduate Theses and

Dissertations

FACULTY OF COMMERCE Page 188



ANNEXURE

Annexure:1

List of BSE Listed Companies

S.No. | Name of Company S.No. | Name of Company
1 Reliance Industry 37 Vedanta
2 TCS 38 Inter globe Aviat
3 HDFC Bank 39 Zomato Ltd
4 Bharti Airtel 40 Grasim Inds
5 ICICI Bank 41 Pidilite Industry.
6 St Bk of India 42 Macro tech Devel.
7 Life Insurance 43 Hindalco Industry.
8 Infosys 44 LTI Mindtree
9 Hind. Unilever 45 Bank of Baroda
10 ITC 46 SBI Life Insuran
11 Larsen & Toubro 47 GAIL (India)
12 Bajaj Finance 48 Tata Power Co.
13 Maruti Suzuki 49 Godrej Consumer
14 Adani Enterp. 50 Punjab National Bank
15 Axis Bank 51 REC Ltd
16 Tata Motors 52 BPCL
17 M &M 53 Eicher Motors
18 Sun Pharma.Inds. 54 Tech Mahindra
19 NTPC 55 Britannia Inds.
20 NTPC 56 HDEFEC Life Insur.
21 | Hind. Aeronautics 57 IOB
22 ONGC 58 Cipla
23 Kotak Mahindra. Bank 59 Divi's Lab.
24 Ultra Tech Cem. 60 Cholaman.Inv.&Fn
25 Titan Company 61 JSW Energy
26 Adani Port 62 TVS Motor Co.
27 Avenue Super. 63 Samvardh. Mothe.
28 Coal India 64 IndusInd Bank
29 Power Grid Corpn 65 Hero Motocorp
30 Adani Power 66 Havells India
31 Adani Green 67 | Adani Energy Sol
32 Asian Paints 68 Vodafone Idea
33 Hindustan Zinc 69 Union Bank (I)
34 Bajaj Auto 70 Zydus Lifesci.
35 Siemens 71 Canara Bank
36 Bajaj Finserv 72 Dabur India
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S.No. | Name of Company S.No. | Name of Company
73 Wipro 112 Jindal Steel
74 Nestle India 113 BHEL
75 IOCL 114 Polycab India
76 Tata Steel 115 Cummins India
77 IRFC 116 Tata Consumer
78 Jio Financial 117 CG Power & Ind
79 Bharat Electron 118 Adani Total Gas
80 JSW Steel 119 NHPC Ltd
81 DLF 120 Shriram Finance
82 Varun Beverages 121 Dr Reddy's Labs
83 ABB 122 Shree Cement
84 Trent 123 Torrent Pharma.
85 Power Fin.Corpn. 124 Bosch
86 Ambuja Cements 125 IDBI Bank
87 | Bajaj Holdings 126 Aditya Birla Cap
88 United Spirits 128 Alkem Lab
89 Indus Towers 129 Astral
90 Max Healthcare 130 Uno Minda
91 Mankind Pharma 131 Berger Paints
92 Solar Industries 132 Abbott India
93 Apollo Hospitals 134 Persistent Sys
94 ICICI Pru Life 135 Bharat Dynamics
95 Indian Hotels Co 136 Bank of India
96 HDFC AMC 137 Central Bank
97 ICICI Lombard 138 GMR Airports Inf
98 Godrej Propert. 139 HUDCO
99 Tube Investments 140 Cochin Shipyard
100 Oracle Fin.Serv. 141 United Breweries
101 IRCTC 142 P I Industries
102 Rail Vikas 143 IDFC First Bank
103 Info Edg.(India) 144 P & G Hygiene
104 Colgate-Palmoliv 145 Bharti Hexacom
105 Marico 146 Patanjali Foods
106 Bharat Forge 148 Tata Comm
107 Linde India 149 MRF
108 NMDC 150 SJVN
109 Mazagon Dock 151 L&T Technology
110 Prestige Estates 152 Honeywell Auto
111 Torrent Power 153 Sundaram Finance
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S.No. | Name of Company S.No. | Name of Company
154 Supreme Inds. 193 FACT
155 HPCL 194 ACC
156 Oil India 195 Voltas
157 Schaeffler India 196 AU Small Finance
158 Yes Bank 197 FSN E-Commerce
159 Aurobindo Pharma 198 Petronet LNG
160 Lupin 199 Indian Renewable
161 Indian Bank 200 Escorts Kubota
162 SRF 201 Hitachi Energy
163 Muthoot Finance 202 Bank of Maha
164 Ashok Leyland 203 Exide Inds.
165 Container Corpn. 204 Mphasis
166 Oberoi Realty 205 L&T Finance Lid
167 SBI Cards 206 Tata Elxsi
168 General Insuranc 207 Glaxosmi. Pharma
169 UCO Bank 208 Adani Wilmar
170 Dixon Technolog. 209 Coromandel Inter
171 Jindal Stain. 210 Gujarat Gas
172 Suzlon Energy 211 KEI Industries
173 Phoenix Mills 212 APL Apollo Tubes
174 SAIL 213 Page Industries
175 Thermax 214 Pun. & Sind Bank
176 JSW Infrast 215 Federal Bank
177 Balkrishna Inds 216 Tata Technolog.
178 PB Fintech. 217 UPL
179 Kalyan Jewellers 218 Gland Pharma
180 3M India 219 Apollo Tyres
181 Nippon Life Ind. 220 CRISIL
182 GE T&D India 221 Grindwell Norton
183 KPIT Technologi. 222 Delhivery
184 IRB Infra.Devl. 223 Ipca Labs.
185 LIC Housing Fin. 224 Ajanta Pharma
186 New India Assura 225 Sun TV Network
187 Biocon 226 ITI
188 Motil.Oswal.Fin. 227 KPR Mill Ltd
189 Data Infr.Trust 228 360 ONE
190 Sona BLW Precis. 229 J B Chemicals &
191 Fortis Health. 230 NBCC
192 Endurance Tech. 231 Aegis Logistics
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S.No. | Name of Company S.No. | Name of Company
232 MRPL 268 Syngene Intl.
233 AIA Engineering 269 Jupiter Wagons
234 BSE 270 Tata Chemicals
235 M & M Fin. Serv. 271 KIOCL
236 Lloyds Metals 272 Vedant Fashions
237 Global Health 273 Godrej Industrie
238 Gujarat Fluoroch 274 EIH
239 Blue Star 275 Bayer Crop Sci.
240 Dalmia BharatLtd 276 Crompton Gr. Con
241 Natl. Aluminium 277 Sundram Fasten.
242 Jubilant Food. 278 One 97
243 Glenmark Pharma. 278 Jyoti CNC Auto.
244 Coforge 279 Ircon Intl.
245 Embassy Off.REIT 280 Narayana Hrudaya
246 Timken India 281 Gillette India
247 Max Financial 282 Century Textiles
248 SKF India 283 Sumitomo Chemi.
249 Tata Inv.Corpn. 284 IRB Infra. Trust
250 Tata Motors-DVR 285 Amara Raja Ener.
251 Poonawalla Fin 286 Aarti Industries
252 Indraprastha Gas 287 JBM Auto
253 Carborundum Uni. 288 Finolex Cables
254 Apar Inds. 289 Hatsun Agro
255 J K Cements 290 Kaynes Tech
256 Aditya Bir. Fas. 291 TVS Holdings
257 Deepak Nitrite 292 Chola Financial
258 ZF Commercial 293 K E C Intl.
259 Motherson Wiring 294 Ratnamani Metals
260 Hindustan Copper 295 Five-Star Bus.Fi
261 NLC India 296 CreditAcc. Gram.
262 Brigade Enterpr. 297 Laurus Labs
263 Bandhan Bank 298 Angel One
264 Metro Brands 299 Tejas Networks
265 Go Digit General 300 ICICI Securities
266 Emami 301 Radico Khaitan
267 Star Health Insu 302 Dr Lal Pathlabs
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CSR PRACTICE IN INDIA DURING COVID 19

Dr. Laxman Ram Paliwal’
Mr. Sanjay Gautam

ABSTRACT

The purpose of this study was to examine Corporate Social Responsibility (CSR); expanding
the scope of social responsibility in India with particular reference to COVID 19 by studying the
deployment of CSR practices over the past few years. This paper examines how certain CSR activities
go under COVID 19 infection by various companies. Such activities may violate the law. In this study,
which included a quality analysis of CSR practices followed by companies operating in India. The focus
has shifted from the pre-planned CSR framework to activities related to the novel coronavirus (COVID-
19), which will reap indirect benefits in the operational sector in which companies operate. It has become
clear that the focus is on the other side of the environment, with more attention to the company's policies,
objectives and the outcomes of those efforts. The study clearly explains the importance of enforcement
laws and regulations that must be followed by companies that fall under the jurisdiction of the CSR. This
paper will be helpful in understanding shortcomings and opportunities during epidemics.

Keywords: CSR, COVID19, SDRG, PM Care Fund.

Introduction

CSR is a self-governing business organization that helps a company to be accountable to the
community - itself, its stakeholders and the community. CSR is a broad concept that can take many
forms, depending on the company and its industry. With CSR programs, benefits and hard work,
businesses can help the community while growing their products. As important as the CSR is to the
community, it is equally important to the company. CSR activities can help build a strong bond between
employees and companies; developing morality and helping both employees and employers feel more
connected to the world around them. (Chen, 2020) CSR has become a common practice in all industries.
It seems that most companies are interested in a variety of relief efforts and CSR. But whether the use of
CSR contributes to poor areas or contributes to existing funds / schemes, a topic with a variety of
perspectives and responses. Many companies have long used a form of social and environmental
commitment for the broader purpose of contributing to the social and economic well-being and reliance
on them. But there is increasing pressure to wear CSR as a business discipline and demand that every
effort to present business results. If you do so, CSR activities reduce risk, improve reputation and
contribute to business outcomes, which benefits everyone. But in most CSR programs, those results
should be a waste, not their reason for being so. Companies should re-focus their CSR activities on the
core objectives and provide a systematic approach to bringing integration and ethics into CSR strategies.

Legal Requirements

India was the first country in the world to impose a formal CSR obligation on companies that
meet certain criteria. In terms of section 135 of the Companies Act, companies with a fair value of INR 5
Bn ($ 70 Mn) or more, or an annual profit of INR 10 Bn ($ 140 Mn) or more, or a proft net of INR 50 Mn ($
699,125) ) or more, to spend two percent of their mid-year earnings on CSR. This provision makes India
the only country in the world that makes spending and reporting on CSR obligations mandatory. In
addition, the Companies Act and subsequent amendments have expanded and clarified the activities for
which this 2% may not be used. The Government of India has made it clear that the use of CSR is not an
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Research Scholar, Department of Commerce, Pacific University, Udaipur, Rajasthan, India.
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aid or a donation other than certain benefits. In fact, there has been a concerted effort to undermine
broad spaces (Schedule VII of the Companies Act, 2013) in which funds can be spent, thus having a
positive impact on society. In addition, there has been a concerted effort to keep the CSR law in line with
India’s commitment to the United Nations Sustainable Development Goals (UN-SDGs). Schedule VII of
the Companies Act of 2013 outlines the broad areas of intervention aimed at interpreting freely and
ultimately focuses on ensuring the country’s sustainable development.

CSR Projects

A total of INR 71, 277 Cr has been used in 1,05,358 CSR projects up to Y2019. The top three
institutions receiving the largest grant, education, development and rural development grant. Another area
that receives significant support is environmental sustainability. Another interesting trend is that a significant
amount of finance goes to higher industrial regions. Since FY 2015, Maharashtra, Karnataka, Gujarat and
Tamil Nadu have received more than 30 percent of the total amount spent by CSR. This could be due to a
number of reasons such as a company seeking to have a positive social impact in their workplaces, as well
as deep links with socially influential organizations operating in the same area. This can also be seen in the
CSR implementation data where approximately 44% of the total expenditure by the companies itself or by
the Section 8 trustees / communities / companies set by them. Another 43 percent was done through
various startup partners. Expenditure in these provinces, however, means that regions such as Jharkhand,
Bihar, Chattisgarh, Madhya Pradesh and Uttar Pradesh accounting for more than 55 percent of the desired
regions (provinces with a socio-economic index), receive only 9% of total spending. CSR. In fact, there is no
country, other than Uttar Pradesh (# 9), from the top list of the top ten state beneficiaries. For the CSR to
work properly, this inequality will need to be rectified. Invest India’s ‘Corporate Social Responsibility Projects
Repository’ in India Investment Grid (IIG) are the initiatives in this guide. It is hoped that by providing a
platform for all provinces to compile a list of CSR projects at intermediate level, companies and their start-up
partners will be able to assess the impact their CSR investments will have on the rest of India. Currently, the
site has more than 650+ projects in eight different domains.

Role of CSR in COVID 19

The Indian government has declared the emergence of a novel coronavirus in the country as a
"reported disaster" to allow national governments to collect resources from the State Disaster Response
Funds (SDRF). Following the notification, the Department of Cooperation (MCA) clarified that the use of
COVID-19 assistance funds would be mandated under the CSR. Also, the MCA advised that the
activities should be interpreted freely in order to take up the total number of activities allowed under the
Schedule. The government has also set up a ‘Prime Minister's Citizens’ Aid and Emergency Assistance
Fund '(PM CARES) to respond to the COVID-19 crisis and provide assistance to those affected. In
addition, Program VIl was amended to include contributions to PM CARES such as the CSR and the
existing National Relief Fund of the Prime Minister. By joining the network and its broader partnerships,
Invest India has set up a special CSR help cell to help companies use their CSR funds.

Highlights of CSR Investment during COVID 19

Created a repository of 32 relief funds to companies to access to meet their CSR compliance for
the year.

. Made 60 or more connection for COVID 19 donations.

. Developed a pipelines of Rs 163 Crores to be challenged to COVID 19 relief fund centre and
state government.

. Assisted in the donation of over 1086100 and more essential supplies donation from corporate
as part of their CSR activities.

) Researched out to 289 tech incubators across India in an efforts to channel CSR funds into
developing technology space.

. Received 19 COVID 19 technology solutions approved for CSR funding through national

incubators across India.

Past CSR Trends in India
Contribution by the Corporate Sector

According to the Report of the High-Level Committee on Corporate Social Responsibility 2018,
the number of reporting companies that carry CSR obligation has steadily increased in 2014-15 to 2016-
17 and then declined in the year 2017-18. The total CSR expenditure by these companies increased
substantially by 44 per cent from 2014-16 and thereafter marginally declined in 2016-17. This has been
highlighted in the table below.
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It has also been observed that the average spend by a government enterprise on CSR varied
between INR 8-10 Cr per company between 2014-15 to 2017-18 whereas the average spend by a private
company steadily increased from INR 72 Lakh per company in 2014-15 to INR 95 Lakh per company in
the year 2017-18.

CSR Expenditure by Companies Reporting on CSR

Figures as per the fillings received as on 31st March, 2019

Year of Non- PSU PSU Total
filling No. of Total Average No. of Total Average
Companies CSR Companies CSR

(Rsin (Rsin

Crore) Crore)
2014-15 10083 7249.11 0.72 335 2816.82 08.40 10418 | 10065.93
2015-16 12551 10302.39 0.82 404 4201.26 10.40 12966 | 14603.55
2016-17 12810 11026.63 0.86 372 3285.40 08.83 13182 | 14312.03
2017-18 11314 10787.50 0.95 270 2539.19 09.40 11584 | 13328.69

Note: Figures as per the filling received as on 31.03.2019

Note: Number of the companies in the above table include companies which are liable and reporting on CSR
PSU: Public Sector Undertaking

Source: Report of the High-Level Committee on Corporate Social Responsibility 2018

Mode of Implementation

According to the Report of the High-Level Committee on Corporate Social Responsibility 2018, it
may be observed that most of the CSR expenditure has been done through an implementing agency.
Even though the percentage of projects implemented through trust/society/Section 8 companies set up
by the company has been quite low, the CSR expenditure made via this mode has been high.

Table Showing Total CSR Expenditures through Various Modes 2014-15 to 2017-18

Modes Percentages
By Trusts/ Societies/ Section 8 company set up by the company itself
Directly by company 10
By Trusts/ Societies/ section 8 company set up by central or State government or entities 34
established under special Act of parliament/ State legislature 02
Others 11
Other implementation Agency 43

Yy,

= By Trusts/ Societies/ Section 8 company set up by the company itself

= Directly by company
By Trusts/ Societies/ section 8 company set up by central or State government or entities
established under special Act of parliament/ State legislature
Others

= Other implementation Agency
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While a substantial proportion of companies spend their CSR funds directly, NGOs are
becoming the most popular channel for others. This upward trend can be attributed to implementing
agencies being a more suitable model for the companies to execute CSR projects, due to their presence
in the target areas, local connections and knowledge based experience in executing social projects which
a company may typically lack in.

State-Wise Distribution of CSR Funds

In 2018, as per the Ministry of Rural Development, India had a total of 718 districts, of which,
approx. 16 per cent (115 districts) were aspirational districts as per NITI Aayog. Jharkhand, Bihar,
Chattisgarh, Madhya Pradesh and Uttar Pradesh account for more than 55 per cent of the aspirational
districts’ concentration across India, yet received only nine per cent of the total expenditure towards
CSR. States with a relatively higher level of development are where the concentration of CSR-led
activities is the highest and is seen to be increasing over the years. Maharashtra, Karnataka, Andhra
Pradesh, Gujarat, Tamil Nadu and Delhi received 40 per cent of the total CSR expenditure from 2014-15
to 2017-18, even though they account for 11 per cent of the total number of aspirational districts.

This bias exists not only towards relatively well developed states but also within a state itself. An
analysis of data for FY 2016-17 shows that even in Maharashtra, which received the largest volume of
funding, certain districts such as Pune and Mumbai (suburban) received the highest amount in CSR
funding (more than INR 200 Cr each), while those which were farther away from industrialised areas
such as Hingoli, Buldhana and Parbhani received less than INR 1 Cr of funding.

Table of CSR Expenditure statewise
Key Areas of CSR

Activities that are specified in Schedule VIl as the activities which may be included by
companies in their CSR policies are:

. Contribution to Prime Minister’s relief fund and other state and other funds
. Environment Sustainability

. Employment enhancing vocational skills

. Other matters as may be prescribed

. Eradication of hunger and poverty

. Promotion of education

. Gender equality and women empowerment

. Reducing child mortality and improving maternal health

. Combating HIV/AIDS maternal and other disease

. Social Business project

Out of the total expenditure incurred on Schedule VII areas, the projects related to education
and health have received maximum CSR funds. The cumulative fgure from 2014- 15 to 2017-18 for total
expenditure incurred on projects related to education is INR 15,612.20 Cr, followed by INR 9,020.47 Cr
spent on projects related to healthcare.

CSR Expenditure percentage towards areas or Subjects mentioned in schedule VIl of
companies Act, 2013(2014 — 2017-18

Rural Development 10
PMRF

Tecnology incubators and benefits to Armed Force and admin overheads 5
Heritage Art and Culture 2
Health, Eradicating hunger poverty and Malnutrition, safe driking water 29
Education differently abled 37
Encouraging Sports 1
Environment 9
Gender equality 3
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N\

= Rural Development

= PMRF
Tecnology incubators and benefits to Armed Force and admin overheads
Heritage Art and Culture

= Health, Eradicating hunger poverty and Malnutrition, safe driking water

= Education differently abled

= Encouraging Sports

= Environment

= Gender Equility

Sustainable Development Principles (SDGs) and CSR

The SDGs are a set of 17 global goals designed to create a plan for a better and more
sustainable future for all. These 17 goals contain 169 goals to be achieved by 2030. India has played a
key role in the development of the United Nations Sustainable Development Agenda 2030 and much of
the country’s National Development Agenda is linked to achieving the Sustainable Development Goals
(SDGs). India ranks 115th out of 162 in the SDG Index. This slow progress needs to be done quickly in
partnership between the corporate sector, civil society and government. Businesses are seen as the key
drivers of the SDGs because they can use their ingenuity and innovation to achieve sustainable
development and facilitate the implementation of these goals.

CSRs and SDGs together have great potential to establish a connected model for sustainable
growth. Many companies align their CSR locations with SDGs to meet their CSR mandate. For example,
when an organization tarnishes its CSR-focused position on improving livelihoods through skills training
for women and youth, it contributes to various SDGs such as creating ways to eradicate poverty,
perpetual poverty, provide quality education, and promote gender equality and economic growth. .

CSR at COVID-19 Times

COVID-19 is considered a global epidemic by the World Health Organization (WHO). This
infectious disease severely affected the social and economic conditions of the world.

Social isolation has played a very important role in reducing the spread of this deadly disease.
The Government of India and the governments of the country have announced the closure of the country
in March 2020 with the aim of encouraging social separation, which has instructed the public to maintain
social and physical distance. Extended reductions exacerbate economic problems. Survivors and a lack
of awareness (due to lack of education) have added to the problems. Here comes the importance of
CSR, which played a very important role in the times of the disease, when people tried their best to deal
with difficult times. The CSR is a ‘self-regulatory business model’ meaning the processes of co-operation
between a company and its stakeholders and the community at large, creating a sense of social
responsibility. In terms of Section 135 of the Companies Act (CSR), 2014 and Schedule VII of the
Companies Act, 2013:

Every company with a fair value of Rs 500 crore or more or a profit of Rs 1,000 crore or more or
a total profit of Rs 5 crore or more in the previous financial year, must have a CSR committee and spend
at least 2% of the total total profit earned over the previous three financial years has gone to CSR
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activities. In the current era of COVID-19, the Government of India encourages companies to provide
public support. According to March 23, 2020 Ministry of Corporate Affairs circular, all costs incurred in
activities related to COVID-19 will be added as approved approaches to the use of CSR. This
announcement from the ministry was accepted by Corporate India. It creates a win-win situation for
companies with existing CSR obligations and funds that they wanted to contribute to assisting and
meeting the legal requirements of The Companies Act at the same time.

The response to the government’s call to support the efforts of COVID-19 has been
overwhelming. Crores are donated to various government funds. Given the huge amount of money
involved in charity efforts, companies struggle not only to find a reliable working partner but also to find a
way to monitor and monitor the use of donated funds and assess their impact. By announcing the
government that any amount provided by companies to fund the fight against COVID-19 will qualify for
CSR, the majority of companies have participated in the PM CARES Fund or various other programs
dedicated to protecting the health and protection of the victims. Those activities were morally and
ethically sound, but companies generally interpreted this circular in a way that would benefit indirectly
from their operations or simply contribute to an existing fund.

Donation / Pledges to PM Cares Fund

Sources Amounts Donated Amount Pledged
(in Crore Rs) (in crore Rs)

Government agencies (including salaries) 4,308.3 1,250
Private companies, industry bodies, social 5,369.6 772.4
organisations (including salaries)

Foreign donations 22
Individuals 53.77

Total 9,677.9 2,098.2

(AnooBhuyan, 2020)

The banking, financial and insurance sector (BFSI) is the main driver of the country’s economy.
Companies in the financial services industry handle money. However, the contribution of this sector has
been very low compared to other sectors, especially the manufacturing sector. Over the years, BFSI
companies have been seen participating in CSR activities that are not always visible. Therefore in order
to highlight the value, contribution and existence of the BFSI class and to enhance its character, this
paper focuses on the actions of BFSI companies during the COVID-19 era.

Industry wide COVDI-19 Response (Funds Committed)

W Divarzified (34%)

m Oil. Drilling, Lubricants &
Petrochemicals (20%)

BBFSI (14%)

-I'ul'letals. Mining & Minerals
(12%)

B Auio & Auto Ancilliaries [3%)
Canstruction, Contracting &
Infrastructure (3%)

W Computer Software/ 1T (2%)

W Others (12%)

(Bhagyashree Patil, 2020)
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Conclusion

Business houses around the world recognize their poles in the community and are involved in a
variety of social and environmental activities. The need for this hour is to formulate effective strategic
policies and to use a variety of tools, based on the company’s history, content and specialized
relationships with its various stakeholders so that the CSR can better achieve its goals - environmental,
social and economic growth.

Many companies use CSR practices as a marketing tool and many simply make attempts at
CSR-targeted tokens in unpopular ways such as donating to trustees of charities, NGOs, event sponsors
etc. Few have a well-defined CSR philosophy. There are several companies in India that are involved in
various issues such as health care, education, rural development, sanitation, small loans and the
empowerment of women. Analysis of many studies in India suggests that although many companies in
India have adopted the universal language of CSR, it seems to be in a state of confusion.

From the above, it can be concluded that companies in this field play an active role in shaping
the relationship between the organization and the community. Companies strive to benefit the community
in every way possible. It can also be concluded that there is a lot of media coverage of events but the
actual performance of the works in some way is lacking. Many companies build customer loyalty,
reputation, employee motivation, product value and staff retention through CSR activities.
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ABSTRACT

CSR stands for Corporate Social Responsibility. It's a business approach that encourages
companies to be socially responsible by considering the impact of their exertion on the community,
terrain, and all stakeholders, beyond just generating earnings. CSR involves integrating social and
environmental enterprises into a company's business operations and relations with its stakeholders. CSR
is a dynamic and evolving generality, with different companies espousing various approaches predicated
on their industriousness, values, and priorities. It's seen as a way for businesses to contribute to the well-
being of society while also enhancing their long- term sustainability and reputation..
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Introduction

Corporate Social Responsibility (CSR) in India is governed by the Companies Act, of 2013. The
Ministry of Corporate Affairs (MCA) is the nonsupervisory body overseeing CSR exertion in the country.
Below is a figure of the nonsupervisory frame for CSR in India.

Corporate Social Responsibility (CSR) implies a generality, whereby companies decide freely to
contribute to a better society and a cleaner terrain — a generality, whereby the Enterprises freely include
social and other beneficial enterprises into their operations for the benefit of their stakeholders and
society at large.

However, Section 135 of the Companies Act, 2013(" Act") provides that certain companies must
mandatorily contribute a certain amount towards CSR exertion. As per the Act,' marketable Social
Responsibility' means and includes but is not limited to

. Systems or programs relating to conditioning specified in Schedule VII of The Act.

. Systems or programs relating to those exertion which are accepted by the Board of Directors of
a company in icing the recommendation of the CSR Committee of the Board as per declared
CSR Policy along with the conditions that analogous policy will cover subjects specified in
Schedule VII of the Act.

Objectives of Study

. Understand the perspectives of stakeholders (including companies, communities, and NGOs)
regarding the effectiveness and impact of CSR enterprise.

. Conduct a comprehensive assessment of the social, environmental, and profitable impacts of
CSR systems enforced by Indian companies.

J Compare CSR practices among companies of different sizes, power structures, and sectors to
identify patterns and stylish practices.

. Compare CSR practices in India with those in other countries to identify global trends,

variations, and implicit areas for enhancement.

* Research Scholar, Pacific Academy of Higher Education & Research University, Udaipur, Rajasthan,
India.
Dean, Pacific Academy of Higher Education & Research University, Udaipur, Rajasthan, India.
Swami Shraddhanand College, University of Delhi, Delhi, India.
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. Probe how artistic factors impact CSR practices in different countries and explore artistic
nuances that impact the design and perpetration of CSR enterprise.

Probe how CSR practices vary across different diligence in India and assess the sectors that have
been more successful or face challenges in enforcing CSR enterprise.

Enactment of the Companies Act, 2013 by the Ministry of Corporate Affairs, Government of
India was one of the world's largest trials in introducing CSR as a obligatory provision by assessing a
statutory obligation on Companies to take up CSR systems towards social weal conditioning.

Biggest pots in the country are obliged to spend 2 per cent of their net gains under Commercial
Social Responsibility, according to the Company's Act 2013. Here is a glimpse of the CSR of the top 25
companies by market capitalization in India.

1 Reliance e  The Company spent Rs. 1186 crores on its CSR in FY2021- 22
Industry Ltd

¢  The main areas of focus of CSR of Reliance diligence include Rural Transformation,
Education, Disaster Response, Health, Sports for Development, and trades, Culture
and Heritage.

2 Tata e TCS' vision is to empower people and communities, erecting tone- reliance through
Consultancy purpose and technology while icing the values of fairness, equity and respect for
Services Ltd mortal rights. The Company is steadfast in its mission to link individuals to

opportunities in the digital economy while creating fair and inclusive paths for
everyone, with a particular focus on women, young people, and underrepresented
communities.

. Education, skill development, employment, and entrepreneurship are the main
areas of emphasis.

3 HDFC Bank . HDFC Parivartan aims to bring about a metamorphosis in the communities in which
Ltd the bank operates through multiple enterprise in the areas of Education, Skill
training and livelihood improvement, Health Care, Sports, Environmental
Sustainability and Rural Development.

. Parivartan is also at the van of natural disaster response, successfully restoring
structure and rehabilitating communities.

4 ICICI Bank e ICICI Bank’s ideal is to proactively support meaningful socio- profitable
Ltd. development in India and enable a larger number of people to share in and benefit
from India’s profitable progress.

e  These enterprises could include diving resource failure problems, developing the
value chain for agrarian products, furnishing skill development in smart agrarian
practices, and more.

5 Infosys Ltd. e Infosys CSR enterprise, delivered through the Foundation, concentrate on backing
with education, perfecting healthcare, addressing malnutrition and hunger, destitute
care and recuperation, pastoral development, environmental sustainability and
protection of public and literal heritage and creation of art and culture.

e  Climate action has been a crucial ESG focus area for Infosys since 2008. In
financial 2020, the company turned carbon neutral and has continued to be carbon
neutral for three times in a row.

6 Hindustan e HUL, CSRisn't limited to philanthropy but encompasses holistic community
Unilever Ltd. development, institution- structure and sustainability- related enterprise.

e  The focus of the company’s CSR programs is on areas similar as water
conservation, health and hygiene, skill development, education, social
advancement, gender equivalency, commission of women, icing environmental
sustainability and pastoral development systems.

7 State Bank of | «  The core tenet of the Bank's CSR philosophy is improving the lives of economically,
India Ltd. physically, and socially disadvantaged areas across the country in a meaningful and
demonstrable way.

e  “Service Beyond Banking,” the bank is laboriously seeking to ameliorate the
socioeconomic conditions of marginalized and disadvantaged populations.

e The Bank's CSR operation is concentrated in the fields of healthcare, education,
livelihood, skill development, terrain protection of public heritage, and
commissioning of women, young, and old residents, among other areas.




Sanjay Gautam, Prof. Hement Kothari & Dr. L R Paliwal: CSR Practices in India and Abroad 97

8

HDFC Ltd.

HDFC, CSR conditioning concentrated primarily on core sectors of education and
healthcare, including COVID- 19 health measures.

Other sectors included terrain, supporting persons with disability, community
development and livelihoods.

Adani
Enterprises
Ltd.

"Nation Building" is the central tenet of Adani Group, and "Growth with
virtuousness" serves as its beacon for long-term, steady growth. With a focus on
climate protection and community outreach through CSR activities centred around
sustainability, diversity, and participatory principles, the Adani Group is dedicated to
expanding its ESG footprint.

The group has Focus to the shifting needs of society over time in line with the
Sustainable Development Goals (SDGs), putting a greater emphasis on women's
participation in areas like sustainable livelihoods, universal health and nutrition, and
education, or addressing environmental enterprises.

10

ITC Ltd.

ITC's sustainability initiatives are motivated by the idea that a company must
prioritize public priorities while working for a greater social good. A symphony of
sweating has been arranged to solve some of the most arduous societal concerns,
such as widespread poverty and environmental degradation, as a result of the
company's triadic Bottom Line pledge to simultaneously produce profitable, social,
and environmental capital.

The company has focused heavily on corporate social responsibility (CSR) in the
areas of waste management, health and nutrition, poverty relief, and livelihood
improvement systems such as the integrated beast husbandry program, education
and vocational training, fiscal commission of women, pastoral development
(sustainable husbandry, knowledge commission, agri-extension/services), as well
as providing aid to the poor and vulnerable segments of society who suffer
significant disruptions to their livelihoods as a result of disasters, either directly or
through government agencies.

1"

Bajaj Finance
Ltd.

The corporation has made significant investments in other systems including
pediatric healthcare. These include community internal health centre support during
the epidemic period, integrated pastoral and civic development program,
comprehensive ethnical model village development program, medical support for
depressed children with type 1 diabetes, skill development and entrepreneurship
among poor people in pastoral areas, educational support for autistic and
especially-abled children, and other systems.

12

Kotak
Mahindra
Bank Ltd.

Bank believes in appreciatively contributing to the profitable, environmental and
social well- being of communities through a Commercial Social Responsibility
(CSR) docket. Its charge is to produce a continuing value for communities by
fostering volunteerism, supporting education, and other depressive treatment
programs, and supporting Non-Governmental Associations (NGOs) and other
institutions with fiscal and other coffers to inclusively deliver community enterprise

13

L & T Ltd.

L&T also responded to the epidemic by assembling 38 PSA oxygen generation
units and transferring those across to different corridors of the country that were
most affected, under CSR covering water and sanitation, natural resource
conservation, climate change mitigation, and giving up renewable forms of energy.

14

HCL
Technologies
Ltd.

Integrated pastoral development; empower on-profits for community- led pastoral
upliftment; experimental issues in civic areas; Clean Noida to transfigure into one of
the cleanest metropolises in India; and environmental action.

Power of One, Sports for Change, MyE-Haat, and response to philanthropic heads
and disaster mitigation. These programs are designed to bring about lasting positive
impacts on people and the earth through long- term sustainable programs that
concentrate on education, health and sanitation, skill development and livelihood,
terrain, and disaster threat reduction and response. Child defensive strategies,
addition, and gender diversity.

15

Maruti-
Suzuki India
Ltd.

Original community through vill administration bodies ( Panchayat) and vill leaders
to understand their different perspectives on original problems and find results to
some of the most burning issues. Grounded on the original environment, the
community development enterprise are concentrated on perfecting health,
education, water and sanitation, and common community structure.




98 International Journal of Advanced Research in Commerce, Management & Social Science (IJARCMSS) - January-March, 2024

16 Wipro Ltd. e  Wipro's CSR conditioning is centred around two primary goals: first, enhancing the
company's sustainability through the application of the triadic nethermost line
method; and second, striving for a society that is equitable, inclusive, and
sustainable. Education, the environment, primary healthcare, and disaster relief are
the core areas of emphasis for Wipro's business social responsibility.

17 ONGC Ltd. e  ONGC seeks to focus its CSR efforts on improving the lives of its girding
communities by astronomically addressing the focus areas of education, healthcare,
nutrition, and drinking water in its onshore areas of operation and development of
littoral community and marine and littoral ecology in its coastal areas of operation.
This is in an effort to lessen the effects of its operations on the environment and
promote healthy terrain.

18 NTPC Ltd e  The company has shown a genuine sensitivity to the needs of the surrounding
community and those whose way of life has been impacted by the construction of a
power plant. In light of this, the business has been carrying out its community
development initiative, mostly in the locations where it first began operations.
Nonetheless, part of the conditioning is also adopted by it in several national
corridors to relieve governmental sweating, taking into account inclusive growth and
environmental sustainability.

e  The company's CSR initiatives have positively impacted the lives of almost 14 lakh
individuals who often reside in isolated areas along vibrant national corridors.

19 Power Grid . CSR action of perfecting pastoral Livelihoods and guarding the Environment
Corporation through planter- centric Integrated Watershed Management.
of India

20 Coal India e  The focus of the company's corporate social responsibility initiatives is on
Ltd. healthcare (Thalassemia Bal Sewa Yojana), education, and pastoral development

(building more old age homes, buying and donating mileage equipment for
orphanages and old age homes, commissioning women who live in a few
Jharkhand lines, rehabilitating disabled children in Bhopal, and opening an
academy for the specially abled in Dhanbad, Jharkhand).

21 Hindustan e  Through its CSR enterprise, HZL reached out to 377 townlets through COVID- 19
Zinc Ltd. enterprise, riveted on life, livelihood, oxygen, and treatment installations.

22 Indian Oil COVID-19 pandemic similar to Along with vibrant other CSR conditions, this includes the
Corporation installation of medical-grade oxygen generation units, the forced supply of medical-grade
Limited liquid oxygen to vibrant hospitals in Delhi, Haryana, and Punjab, the purchase of oxygen

concentrators and cylinders, donations to the PM CARES Fund, etc..

23 BPCL e  BPCL focuses on conducting holistic education, rather through the operation of
technology, piecemeal from feeding to acceptable infrastructural installations,
access to education and enhancement of education systems, which are measurable
in impact assessments.

. In order to achieve sustainable development, BPCL CSR has consistently made
contributions and made notable advancements in the key areas of education, skill
development, water conservation, community development, and health and

hygiene..
24 GAIL (India) e  GAIL linked seven broad areas of CSR intervention, each of which is named by the
Limited ideal they seek to achieve viz. Arogya — Nutrition, Health and Sanitation and

Drinking Water systems, Ujjwal — Education enterprise, Kaushal — Livelihood
Generation and Skill development enterprise, Unnati — pastoral Development,
Sashakt — Women commission enterprise, Saksham — Care of the senior and else-
abled, and Harit — Environment centric enterprise

25 Jindal Steel e  JSPL created under CSR a good number of critical architectures in the company's
and Power functional areas to ameliorate the overall quality of life of the community; roads,
Limited islands, seminaries, hospitals, drinking water installations, electricity and toilets on a

cooperation base where a element of community donation in the shape of
shramdaan (labour cost) is given by the community.

Sources: Indian CSR Govt.Portal

S. No. Name of Company Amount (Indian Cr.) 2021-22

1 Reliance Industries Limited 812.33

2 Hdfc Bank Limited 722.99
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3 Tata Consultancy Services Limited 719.92
4 Qil And Natural Gas Corporation Limited 436.19
5 NTPC Limited 356.71
6 Infosys Limited 344.47
7 Itc Limited 333.38
8 Nmdc Limited 287.33
9 Indian Qil Corporation Limited 284.03
10 Icici Bank Limited 266.52
11 Power Grid Corporation Of India Limited 265.08
12 Wipro Limited 260.75
13 HCL Technologies Limited 219.10
14 Gail (India) Limited 215.46
15 Housing Development Finance Corporation Limited 196.45
16 Jsw Steel Limited 193.53
17 Reliance Jiolnfocomm Limited 191.50
18 Mahanadi Coalfields Limited 189.50
19 Hindustan Zinc Limited 181.62
20 Power Grid Corporation Of India Limited 167.27
21 Qil India Limited 163.74
22 Hindustan Unilever Limited 156.77
23 Larsen And Toubro Limited 129.05
24 Bharat Petroleum Limited 123.99
25 Hindustan Petroleum Limited 123.01

W 1 Reliance Industries Limited B 2 Hdfc Bank Limited

M 3 Tata Consultancy Services Limited B 4 0il And Natural Gas Corporation Limited

M 5 Ntpc Limited ¥ 6 Infosys Limited

B 7 Itc Limited B 8 Nmdc Limited

® 9 Indian Oil Corporation Limited B 10 Icici Bank Limited

B 11 Power Grid Corporation Of India Limited B 12 Wipro Limited

B 13 Hcl Technologies Limited B 14 Gail (India) Limited

1 15 Housing Development Finance Corporation Limited B 16 Jsw Steel Limited

m 17 Reliance Jio Infocomm Limited 18 Mahanadi Coalfields Limited

M 19 Hindustan Zinc Limited 1 20 Power Grid Corporation Of India Limited

21 0Oil India Limited ® 22 Hindustan Unilever Limited
23 Larsen And Toubro Limited 24 Bharat Petroleum Limited
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The above pictures reflect the major contribution of the top 25 companies in India to the
development of various sectors under CSR.

The beloved diagram reflects the contribution (corer's in Indian rupees) of Indian companies
under corporate social responsibility in the financial year 2021-2022.
Assessment of Regulatory Impact

The nonsupervisory frame plays a pivotal part in shaping Commercial Social Responsibility
(CSR) practices in India. India has a obligatory CSR policy in place, which was introduced through the

Companies Act, 2013. Then is an evaluation of the impact of the nonsupervisory frame on CSR practices
in India, considering factors similar as compliance, effectiveness, and commercial responses:
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Compliance

= The Companies Act, 2013 authorizations that companies meeting certain criteria must
spend a chance of their gains on CSR conditioning. This demand has led to increased
compliance as companies are fairly bound to allocate finances for social responsibility
enterprise.

= Compliance rates have bettered over the times as companies have come more
apprehensive of their CSR scores and the implicit consequences of non- compliance.

Effectiveness

= The effectiveness of CSR practices is told by the nonsupervisory frame in terms of defining
eligible CSR conditioning and covering mechanisms.

= Some argue that a more flexible and outgrowth- grounded approach could enhance
effectiveness, allowing companies to conform CSR enterprise to their specific surrounds,
diligence, and stakeholder needs.

Commercial Responses

= numerous companies have embraced CSR not only as a nonsupervisory obligation but also
as a strategic business approach to make character, engage with communities, and insure
sustainable development.

= The nonsupervisory frame has urged companies to establish CSR panels, enhancing
commercial governance and oversight in the process.

Innovation and Integration

= The nonsupervisory frame has encouraged invention in CSR practices, with companies
exploring new ways to address social and environmental challenges.

= Integration of CSR into commercial strategy is adding , as companies fete the long- term
benefits of aligning business pretensions with societal requirements.

Challenges

= Some companies may view CSR compliance as a burden, leading to a minimalistic
approach where they meet the minimal conditions without a genuine commitment to social
responsibility.

= Challenges also arise in measuring and reporting the impact of CSR enterprise, taking
clearer guidelines and norms.

Elaboration of CSR Practices

= The nonsupervisory frame has contributed to the elaboration of CSR practices in India,
pushing companies to move beyond philanthropy towards sustainable and poignant
enterprise.

=  Collaborations between businesses, NGOs, and government realities have increased,
fostering a more comprehensive approach to addressing social issues.

Stakeholder Perspectives

Stakeholders in Corporate Social Responsibility (CSR) enterprise hold different perspectives

grounded on their interests, places, and prospects. Then is an overview of how colorful stakeholders,
including companies, communities, and non-governmental associations (NGOs), view the effectiveness
and impact of CSR initiatives:

Companies

= Strategic Approach: Some companies view CSR as an integral part of their strategic
approach to sustainable business. They see it as an occasion to make a brand character,
enhance stakeholder connections, and contribute to long- term business success.

= Compliance and Cost For Some Companies: CSR may be perceived as a compliance
burden, and their enterprise might be limited to meeting nonsupervisory conditions. In
similar cases, the focus may be on fulfilling scores rather than creating a substantial impact.
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= Innovation and Long: Term Value Forward- allowing companies see CSR as a platform
for invention, enabling them to address social and environmental challenges while creating
long- term profitable value.

o Communities

= Local Development Communities frequently anticipate CSR enterprise to contribute directly
to their development. This may include job creation, structure development, education,
healthcare, and environmental sustainability.

= Inclusivity Communities appreciate inclusive and participatory approaches, where they're
laboriously involved in the decision- making process related to CSR systems. Transparent
communication is essential for erecting trust.

=  Sustainability, Sustainable enterprise that empower communities and give long- term
benefits are generally more appreciatively entered.

. NGOs

=  Partnership openings NGOs frequently view CSR enterprise as openings for collaboration
with pots to amplify their impact. They can bring moxie, grassroots connections, and a deep
understanding of original requirements to round commercial coffers.

= Advocacy and Monitoring Some NGOs play a watchdog part, championing for further
responsible business practices. They may also cover CSR enterprise to insure they align
with stated pretensions and have a genuine positive impact.

= Capacity Building NGOs may appreciate CSR enterprise that concentrate on capacity
structure within communities, enabling them to come tone- sufficient and flexible in the long
run.

. Investors

= Long- Term Value Responsible and sustainable business practices, including robust CSR
enterprise, are decreasingly viewed favorably by investors. They fete the eventuality for
long- term value creation and threat mitigation.

= Translucency and Reporting Investors frequently seek translucency and clear reporting on
CSR sweats, as this information can impact investment opinions and contribute to the
overall assessment of a company's ethical and sustainable practices.

o Employees
= Employee Engagement -CSR enterprise can enhance hand engagement, as workers

frequently take pride in working for socially responsible companies. It contributes to a
positive plant culture and attracts gift.

= Values Alignment workers appreciate- CSR enterprise that align with their values, fostering
a sense of purpose and belonging within the organization.

While it may be common, defining what commercial social responsibility is and enforcing it isn't
as simple as it may feel. Utmost businesses live to deliver a profit, either to their possessors or to their
separate shareholders. CSR appreciatively challenges this model. Companies are said to display CSR if
they honor that they've a responsibility to give back to the terrain and put programs in place to insure that
they're giving back to society beyond simply making a profit.

The idea behind CSR is that businesses need to take a broader view of what success looks like,
rather of simply measuring and reporting on their finances. CSR and Sustainable Growth In the
environment of International Business.

Abroad

Traditionally CSR in India was rehearsed by way of extending financial support to seminaries,
hospitals and other social institutions. With growing globalization, CSR exertion have been adding its
significance as they help associations meliorate their connections with original communities, increase
brand value and make a good marketable image. Over the times, CSR has evolved to be a business
necessity. CSR has now come a pervasive business element of any forward- looking business
adventure. While the government is calling it through various Yojanas and Social Schemes, it becomes
the duty of every responsible marketable citizen to take care of the sustainability of their business. As if
now, CSR has traduced the outlines of social philanthropy and covered into the arena of business
strategy for sustainable growth.
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IMPACT
ON

ECOSYSTEM

IMPAT IMPACT
ON ON

ENVIRONMENT HEALTH

At present a good number of pots have abused CSR and articulated it into business strategies
for growth. This philosophy is embodied in this citation" If trade and commerce are not sensitive to its
social and environmental surrounds, it will not be sustainable, and if it is not sustainable, it will collapse".
Sustainable growth is about icing a better quality of life for everyone, now and for generations to come.
Thus, combining CSR and Sustainable Growth in the terrain of international business means combining
ecological, social and profitable enterprises and offers business openings for companies that can
meliorate the lives of people. At present pots are seeking to attain sustainable growth. The integration of
CSR with Sustainable Growth would make up a respectable, responsible and thriving operation
approach. The following principles suggest the swish integration of CSR and Sustainable growth i.e.
social and environmental practices for an association.

CSR
CORPORATE CORPORATE
RESPONSIBILITY CITIZENSHIP
TRIBLE BOTTAM CORPORATE
LINE SUSTAINABILITY
CREATING SHARE RESPONSIBLE
VALUE BUSINESS
RESPONSIBLE
INVESTMENT
. Set measurable pretensions Some pretensions can be set to bring small change like minimising
waste and resource use. These sustainability sweats can support companies' overall marketable
strategy.
. Stakeholder engagement Let us give equal treatment to all stakeholders. Stakeholders can not
only break all CSR roadblocks and implicit heads but also meliorate connections proactively.
. Mapping of sustainable issues The use of interactive maps to help prioritize and constrict down

pivotal issues saves the company time and capitalist, which can be used for other productive
exertion.
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Sustainability frame developing a frame to ensure the integration of environmental, social and
profitable enterprises in tandem in the decision- making process.

Continuous assessment continuous assessment of the being products and sweats to produce
and introduce new products can ensure long- term improvement.

CSR reporting/ exposure It's important to give easy access to the bottommost sweats to
consumers. For this purpose, the bottommost CSR enterprise can be posted on the website and
made easy to download in any assessable format.

Branding of sustainability also, translucence is the key to success Make sweats to ingrain
sustainable enterprise that can help you to capture reasonable request share and it will come
easy to reach to a broader client base.Carroll's total of marketable social responsibility
Corporate social responsibility is not a new generality.

The foremost forms of CSR surfaced when American economist Howard Bowen chased the

term in his book Social arrears of the Businessman in 1953. He described CSR as the obligation of
businesses to pursue programs that are ‘desirable in terms of the objects and values of our society ’. In
1991, Archie Carroll organised the anticipated marketable social arrears into a four- position model called
the ‘total of marketable social arrears ’. The generally used frame consists of four different arrears
profitable, legal, ethical and philanthropic.

&

Philanthropic
responsibilities

A business is responsible for
giving back to society and improving
the quality of life in the community.

Ethical responsibilities
A business is responsible for being just,

moral and fair. It must avoid causing harm.

Legal responsibilities

A business is responsible for obeying all national and
international rules, laws and regulations for their industry.

Economic responsibilities
A business is responsible for being profitable. From this foundation, they can invest in the

community by creating jobs, supporting local organisations and partnering with nonprofits.

Economic Responsibilities: The first level of the pyramid is economic responsibilities, and it
states that the priority should be creating profit through economic growth. A business cannot
survive otherwise.

Legal Responsibilities: The second level of the pyramid describes a firm's commitment to
abide by all laws, rules, and compliances as they pertain to its commercial activities. An
organization must follow the rules set forth by society in order to function as a business.

Moral Obligations: The ethical obligations of a firm are outlined at the third level of the
pyramid. Management chooses its ethical obligations, which include morally sound choices that
affect workers, clients, the environment, and the supply chain.

Social Obligations: The belief that a business will improve society's standard of living is
represented by the fourth level of the pyramid. A corporation that wants to be a good corporate
citizen should engage in charitable endeavors like fundraising or volunteer work.
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